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NATION
AT A GLANCE
TAJ, AGRA FORT

TO REOPEN FROM

SEPTEMBER 21

AGRA: The Taj Mahal and
the Agra Fort would be
reopened for public view-
ing from September 21, it
was announced on
Monday. Agra District
Magistrate P.N. Singh
made the announcement
in a tweet. Guidelines for
social distancing and mask
wearing have been circu-
lated. While only 5,000
people would be permitted
to visit the Taj daily, the
Agra Fort will allow only
2,500. The two world her-
itage monuments were
closed since March 17 due
to the Covid-19 pandemic.
Other historical monu-
ments like Etmauddaula's
tomb, Sikandra, and
Fatehpur Sikri were
reopened from September
1.

PUNJAB TO PROVIDE

50,000 FREE COVID

CARE KITS

CHANDIGARH: Punjab
Chief Minister Amarinder
Singh said on Monday that
his government will pro-
vide 50,000 free health
kits to coronavirus
patients undergoing treat-
ment in hospitals and in
home isolation to ensure
better care for them. Each
COVID care kit, otherwise
costing Rs 1,700, has an
oximeter, a digital ther-
mometer, and face masks.
The specially designed kit
also includes a steamer, a
hand sanitiser, besides 60
Giloy tablets, 30 Vitamin C
tablets, and four Vitamin
D3 tablets. A government
spokesperson said the
move is part of the state's
endeavour to ensure that
all coronavirus patients
get complete medical care
at their doorsteps, thus
facilitating their early and
complete recovery.

NEW DELHI: The Rashtriya
Swayamsevak Sangh (RSS)
has thrown its weight behind
the government's National
Education Policy (NEP), with
its key affiliate in the educa-
tion sector -- the Vidya
Bharati Akhil Bharatiya
Shiksha Sansthan -- tasked
with kickstarting a pan-India
awareness campaign on the
NEP from September 11.

While it will hold detailed
discussions on the scope,
scale and impact of the
reforms under the NEP,
Vidya Bharati will also hold a
MyNEP Competition involv-
ing an NEP-themed popular
online contest, September 25
to October 2.

"Our mass-awareness
campaign involves popular
participation centred around
a series of NEP-themed con-
tests for both, school and col-
lege students as well as the
interested citizenry," said
Vidya Bharati General
Secretary Shriram Araowker.

However, the focus of the
awareness campaign is going
to be the government's thrust
on mother language, which
Vidya Bharati will stress
upon.

Elaborates Araowker,
"The NEP has recommended
the mother tongue as the pri-
mary medium of instruction

for enhanced learning out-
comes. In a similar spirit,
most of the contests under
the MyNEP Competition will
be Held in 13 regional Indian
Languages including Hindi
and English to reach out to
students from diverse lin-
guistic backgrounds.
Participation itself will be an

enriching experience for the
contestants."

The MyNEP Competition
will be held on four sub-
themes: India-Centric
Education, Holistic
Education, Knowledge-Based
Society and Quality
Education. It will be conduct-
ed across three categories:
for studying in classes 9-12,
the Undergraduate and
Postgraduate and finally, the
Citizen Category.A

While "significant cash
prizes" will be awarded to
the winners in each category,
the amount has not been
made public, yet. Meanwhile
Vidya Bharati says it has
decided to give every contest-
ant a participation certifi-
cate, regardless of their per-
formance.

Handmade paintings,
meme-making, letters to the
PM, speech-making, essay
writing, short film making,
digital designing and Twitter
thread compositions will be

held under the competition.
In addition to these category-
specific contests, an interac-
tive quiz on the various
facets of the National
Education Policy will also be
conducted online. The names
of the winners will be
announced by October 5.

An interesting aspect of
the competition is that Vidya
Bharati has handed over the
responsibility to spearhead
the NEP awareness cam-
paign to young volunteers. So
elaborate is the plan of the
RSS-linked body that it has
also decided to appoint NEP
Ambassadors whose job will
be to "manage and lead"
online activities related to
the MyNEP Competition.

Meanwhile, it added that
schools and higher education
institutes can also take part
in this "awareness move-
ment". However, as a pre-
condition, they have to take
what it calls a "NEP pledge"
to support the latest policy.

COVID-19 case fatality rate
below 2 pc, on continuous
decline: MoHFW

RSS throws its might behind NEP, will

unleash pan-India awareness campaign NEW DELHI: The data
released by the Union
Ministry of Health and
Family Welfare has revealed
that the COVID-19 Case
Fatality Rate (CFR) has
dropped below 2 per cent
and is on a continuous
decline.

The data published by
the Union Ministry shows
that the CFR was 2.15 per
cent on August 1 and stands
at 1.72 per cent on
September 6. The data fur-
ther shows that the average
weekly CFR was 1.97 per
cent for the week of August
10 to August 16. The aver-
age weekly CFR has
dropped to 1.75 per cent for
the week of August 31 to
September 6.

"India's comprehensive

and calibrated actions with-
in the umbrella strategy of
'TEST TRACK TREAT' have
resulted in a low mortality
rate. Sustained efforts
through early diagnosis, &
timely and effective treat-
ment continues to steadily
push the CFR down," the
Union Ministry of Health
and Family Welfare tweet-
ed.

With a record spike of
90,633, India became the
second-most COVID-affected
country in the world. With
1,065 more deaths on
Sunday, the cumulative toll
reached 70,626.

The total case tally
stands at 41,13,812 includ-
ing 8,62,320 active cases,
31,80,866 cured/dis-
charged/migrated.

Indians go 'vocal
for local'; Khadi's
e-portal now viral

Azad, Sharma to attend Congress strategy meet today
NEW DELHI: Ahead of the
Monsoon Session of
Parliament, the Congress
strategy group is scheduled
to meet on Tuesday under the
chairmanship of party inter-
im chief Sonia Gandhi after
the stormy Congress Working
Committee meet.

Senior Congress leaders

Ghulam Nabi Azad and
Anand Sharma will be partic-
ipating in the meeting. Both
the leaders were signatories
to the letter which had
demanded visible and effec-
tive leadership in the party.

However, the meeting will
focus on the party strategy
during the Parliament ses-

sion and the issues to be
raised by the party. The
Congress has been attacking
the Narendra Modi govern-
ment for suspending
Question Hour and has decid-
ed to rake up the issue. The
group met last week without
Sonia to deliberate on the
issues. Congress Deputy
Leader in the Upper House
Anand Sharma said,
"Delayed Monsoon Session of
Parliament is one of special
significance after the lock-
down and phased unlocking,
proposal to exclude Question
Hour is arbitrary, shocking
and undemocratic." "It is
members' privilege and the
very life of a session.
Parliament sessions are not

meant only for government
business but also scrutiny
and accountability of a gov-
ernment," Sharma added.

The Congress has alleged
that the Modi government
does not want to explain the
brazen transgressions by
China into Indian territory. It
does not want to answer
about the plunder of the
Indian economy and the free
fall of the GDP. The Centre
also does not want to answer
why, for the first time in 73
years, the GDP has fallen by
minus 24 per cent. Another
Congress leader and former
Union Minister Jairam
Ramesh underlined the
importance of Question Hour
in Parliament.

NEW DELHI: The Supreme
Court-mandated Committed
on Content Regulation in
Government Advertising
(CCRGA), in its 19th meeting
held virtually on September
4, has taken serious note of
the fact that many states are
yet to constitute their respec-
tive state level committees.

It also warned of putting
"embargo" on issue of fur-
ther advertisements by nodal
agencies of the governments
concerned, in any further
non-compliance.

The meeting was chaired
by Om Prakash Rawat, the
former Chief Election
Commissioner, and attended
by two other members -
Ramesh Narayan of then
Asian Federation of
Advertising Associations and
past President, IAA; and
Ashok Kumar Tandon, a
Part-Time Member of the
Prasar Bharti Board.

As per the apex court's
directions, states are man-
dated to set up three-mem-
ber committees on content
regulation of government
advertisements. Karnataka,

Goa, Mizoram and Nagaland
have already done so, while
Chhattisgarh has given its
consent to the Central
Committee to monitor the
content of their government
advertisements.

The CCRGA thinks that
some state governments'
delay in setting up the state-
level committees may be con-
strued as contempt of the
Supreme Court's order. It
also noted that some respon-
dents were yet to furnish
their replies to the notices
issued to them in response to
the complaints received by
the Committee.

However, "in view of the
current Covid-19 pandemic,
the Committee decided to
allow further time to respon-
dents to furnish their replies
to the notices In all the pend-
ing complaints lodged with
the Committee", it said.

The CCRGA strongly felt
that non-compliance of its
decisions was a serious mat-
ter, and that in the event of
any non-compliance of CC
Orders, it may be "con-
strained to put embargo" on

the issue of further adver-
tisements by nodal agencies
of the governments con-
cerned.

"The Committee may, if
necessary, also decide to
summon the concerned offi-
cial of the government agen-
cies dealing with release of
advertisements in the event
of undue delay in responding
to Committee's notices," it
warned, as per a statement.

As per the directions of
the Supreme Court on May
13, 2015, the Centre had set
up a three-member body
consisting of "persons with
unimpeachable neutrality
and impartiality and who
have excelled in their respec-
tive fields", on April 6, 2016,
to look into content regula-
tion of government funded
advertisements of all media
platforms.

The court had in May
2015 held that "the content
of government advertisement
should be relevant to the
government's constitutional
and legal obligations as well
as the citizen's right and
entitlements".

It had also observed that
"Advertisement materials
should be presented in an
objective, fair and accessible
manner and designed to
meet the objectives of the
campaign", "Advertisement
materials should be objective
and not directed at promot-
ing political interests of rul-
ing party", "Advertisement
Campaigns be justified and
undertaken in an efficient
and cost-effective manner"
and " Government advertis-
ing must comply with legal
requirement and financial
regulations and procedures".

The government reiterat-
ed on Monday that the
Committee is empowered to
address complaints from the
general public in violation of
the Supreme Court's guide-
lines and make suitable rec-
ommendations.

SC mandated panel on govt ads
warn states over non-compliance

Army to hold pre-recruitment
programmes for Kashmiri youth
SRINAGAR: The Indian Army
is conducting pre-recruit-
ment programmes for aspi-
rants in Kashmir who want
to join the Army and fulfil
their dream of serving the
country.

In a statement on its offi-
cial Twitter handle, the
Northern Command head-
quartered at Udhampur in
Jammu division said: "With
an aim to assist young aspi-
rants from #Kashmir to join
#IndianArmy, a two-week
pre recruitment programme
is being conducted in
#Ganderbal, to guide local
youth & motivate them to
become soldiers & serve the
#Nation". Sources said simi-
lar two-week pre-recruit-
ment programmes will also
be held in other districts of
Kashmir division to assist the
local youth in joining the
Army. Army and paramilitary
recruitment rallies have
always witnessed heavy par-
ticipation by Kashmiri youth
notwithstanding the over 30-
year militant violence in
Jammu & Kashmir. Pakistan

used firing and shelling on
Monday to violate ceasefire
along the Line of Control (LoC)
in Jammu and Kashmir's
Rajouri district. Defence
Ministry spokesman Colonel
Devender Anand said at about
5 p.m. on Monday, Pakistan ini-
tiated unprovoked ceasefire
violation by firing with small
arms and shelling with mortars
along the LoC in Sunderbani
sector of Rajouri district.
"Indian army retaliated befit-
tingly," the spokesman said.
Pakistan has violated ceasefire
along the LoC with impunity
this year. As many as 24 civil-
ians have been killed while
over 100 have been injured in
more than 2,730 ceasefire vio-
lations by Pakistan .

NEW DELHI: Prime Minister
Narendra Modi's clarion call
to be 'vocal for local' has
seen an increasing demand
for the Khadi and Village
Industry Commission's
(KVIC) items on its e-portal.

In less than two months,
the KVIC has served nearly
4,000 customers since it
ventured into the online
marketing segment that has
quickly established a pan-
India reach enabling the
artisans to sell their prod-
ucts in the remotest parts of
India. Through the KVIC e-
P o r t a l
www.kviconline.gov.in/khadi
mask/, the online sale that
was launched with just
Khadi face masks on July 7
this year, has evolved into a
full-fledged e-market plat-
form with 180 products
today and many more in the
pipeline.

The product range
includes hand-spun and
hand-woven fine fabrics like
Muslin, Silk, Denim and
Cotton, Unisex Vichar Vastra
by Ritu Beri, Khadi's
Signature Wrist Watch, a
variety of honey, Herbal and
Green Tea, Herbal Medicines
and Soaps, Papad, Kacchi
Ghani Mustard Oil and a
range of herbal cosmetics
among many others. The
KVIC is adding at least 10
new products to its online

inventory on a daily basis
and it has set a target of
adding at least 1000 prod-
ucts by October 2 this year.

KVIC Chairman Vinai
Kumar Saxena said the
online sale of Khadi prod-
ucts is a big push to
"Swadeshi" and aims at
empowering the local arti-
sans.

"Khadi's E-market portal
is providing our artisans an
additional platform to sell
their goods. This is a con-
crete step towards building
of Atmanirbhar Bharat,"
Saxena said.

He said that the product
range is priced from Rs 50 to
Rs 5,000, keeping in mind
the choice and affordability
of all sections of buyers.
"Earlier products of Khadi
institutions were sold only
through outlets and hence
their visibility was confined
to a few states only.
However, with KVIC's e-por-
tal, products are now reach-
ing to the far-flung areas of
the country and thus giving
wider marketing spectrum
to Khadi institutions which
will ultimately increase their
production and add to the
income of artisans."

Customers, too, have
expressed great satisfaction
over the online sale of Khadi
products. A regular Khadi
customer in Delhi.


